
 Organizes detailed 
information four ways to 
reduce research time: royalty
rate listing alphabetically 
by licensed product, royalty 
rate listing by international 
trademark class, checklist 
of licensed products and 
services, and comprehensive
list of licensed products and
services.

 Identifies trends in 
licensing royalty rates based 
on the most comprehensive
rate survey ever compiled. 

 Includes an extensive 
directory of licensing 
agents and consultants.

 Provides a glossary of 
licensing terms.
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The most current and comprehensive 
royalty rate guide available today!
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e Licensing Royalty R

ates, 2010 Edition (#
9780735593299) at $425

to 
exam

ine for a risk-free 30-day trial. If I am
 satisfied, I w

ill honor your invoice. If not, I w
ill m

ark “cancel” 
on the invoice, return it w

ith the book, and ow
e nothing.

Save 9.2%
 shipping and handling w

hen yo
u enclo

se full paym
ent w

ith yo
ur o

rder!
�

C
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sed
payable to A

spen Publishers. (Please add appropriate state sales tax. Place this certificate 
in an envelope and m

ail to: A
spen Publishers, PO

 Box 990, Frederick, M
D

 21705-0990.)
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�

M
asterC

ard  
�

V
ISA

  
�

A
m

erican Express

C
ard #

 _________________________________________________________________________________________
Exp. D

ate ______________________________

Signature (Required)________________________________________________________________ Telephone
__________________________________________

�
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e.(Postage and handling, to a m
axim

um
 of $26, and state sales tax w

ill be added.)

N
o

te: W
hen sending a check, credit card or

purchase order, please include this certificate.

Please provide your em
ail address 

___________________________________________

2010 Edition!

• MAIL this postage-paid RISK-FREE Trial Certificate
• CALL Toll-Free 1-800-638-8437 (Refer to Priority Code ND47)
• ONLINE www.aspenpublishers.com (Enter Priority Code ND47)
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Timesaving checklist of 

licensed products and 

services within given classes

covered by intent to use 

trademark applications

Includes detailed analysis of royalty rate trends:

The impact of explosive industry growth on rates...
Recent rate shifts within the 10 major product categories...

What does the future hold—where are royalty rates headed?

Don’t leave licensing money 
on the table!

Licensing Royalty Rates, 2010 Edition gives you the in-depth guidance 
you need at every step of determining a proper royalty rate. Which market 
valuation technique should you use? How do industry norms, returns on 
investment, and other preliminary considerations affect the rate you set? How
can compensation provisions, such as advances, minimums, and sublicensing
be handled favorably?  

Even though the answers to these critical questions will change with every
deal, you’ll always find the guidance you need to craft the most lucrative deal
possible in this handy one-volume reference.

The 2010 Edition provides an extensive list of professional licensing 
consultants and international licensing agents. 

Over 1,500 licensed 

products are listed 

alphabetically and provide 

easy access to royalty rate

guidelines for specific 

products across all 

product categories

Call 1-800-638-8437 today
(Refer to Priority Code ND47)

Maximize the
Revenue from
Your Licensing
Agreements

Gain an edge in royalty negotiations—
covers over 1,500 products and services!

2010 Edition

Licensing 
Royalty Rates

7/10
P

R
IO

R
IT

Y
 C

O
D

E
: N

D
4
7

Please m
ake necessary corrections to addressing inform

ation



About the Editors
GREGORY J. BATTERSBY and CHARLES W. GRIMES are principals in the law firm
Grimes & Battersby in Norwalk, Connecticut. Both are nationally renowned experts 
in patent, trademark, copyrights, unfair competition, antitrust, corporate law, and 
licensing with a particular emphasis on the merchandising, multimedia, entertainment, 
“edutainment,” toy, animation, and publishing industries. They are authors and 
executive editors to a vast body of published works in the intellectual property and 
licensing areas. 

Gregory J. Battersby holds an A.B. degree (chemistry and biology) from Seton Hall
University and a J.D. degree from Fordham University School of Law. He is a member
of the New York and Connecticut Bars and is admitted to practice as a patent 
attorney before the United States Patent and Trademark Office.

Charles W. Grimes holds a B.S. degree (Engineering Mechanics) from Pennsylvania
State University and a J.D. degree from the University of Denver School of Law. He is
a member of the Illinois, New York and Connecticut Bars and is admitted to practice
as a patent attorney before the United States Patent and Trademark Office.
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No other rate guide offers the current and in-depth 
information available in the new Licensing Royalty Rates.

It will save you time, effort, and money 
every time you reach for it!

Try it Risk-Free for 30 days. Your satisfaction is guaranteed!
You are invited to try the new Licensing Royalty Rates for 30 days risk-free. If for any 

reason you are not satisfied, simply return it to us within 30 days and you’ll owe nothing. 
We will cancel your order, no questions asked. If you’ve prepaid, you can either receive an 

account credit or a refund.

Art  Celebrity  Character and Entertainment  Collegiate  Corporate  Designer  Event  Music  Nonprofit  Sports
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Always Current

Licensing Royalty
Rates 2010 Edition
is completely 
up-to-date. But to
make sure you’re 
always abreast of 
the latest legal 
developments, you
will automatically 
receive—with 
no obligation to 
purchase—updates
and/or new editions
on a trial basis. You
will be billed at the 
then-current price.
Upon receipt, you will
have 30 days to 
purchase or return. 
Of course, you may
cancel this automatic
supplementation 
program at any time
by notifying Aspen
Publishers.

How does one go about calculating 
the “proper” royalty rate?  

Knowing the “going” royalty rate for 
virtually any product is as simple as 
reaching for the newly published 
Licensing Royalty Rates, 2010 Edition.
This information-packed report details the
royalty rates for over 1,500 products and
services in ten lucrative licensed product
categories—art, celebrity, character and 
entertainment, collegiate, corporate, 
designer, event, sports, nonprofit and music.

Setting a royalty rate too high can 
scare away potential licensees while 
accepting a lower rate can cost licensors
hundreds of thousands of dollars! 
Licensing Royalty Rates, 2010 Edition,
provides all the information you need 
to calculate the right rate every time.

Practical information mined from the most 
comprehensive rate survey ever compiled

The data in Licensing Royalty Rates is compiled using information from the U.S. 
Patent and Trademark Office. After careful review by a blue-ribbon panel of expert 
licensing consultants uniquely qualified to know what the appropriate rate range 
is for specific properties in each licensing category, the information is organized 
into four time-saving sections that give researchers fast access to comprehensive 
statistical and analytical data:

This detailed information gives both beginning and more experienced licensing 
professionals the confidence needed to negotiate the maximum allowable rate 
regardless of the product, the market and the parameters of the specific deal itself. 

 Royalty rate listing alphabetically by
licensed product—provides a detailed
alphabetical listing of products and their
suggested rate range across all product
categories. 

 Royalty rate listing by international
trademark class—lets you quickly 
identify subtle royalty rate differences 
between similar products within specific
international trademark classes.

 Checklist of licensed products and
services—offers a quick-reference 
to products with a high potential for 
licensing.

 Comprehensive list of licensed 
products and services—presents a 
detailed list of all surveyed products 
and services within a trademark class 
for preparing intent-to-use trademark
applications.

Put it to work for you today! 
Fastest way to order: 

Call 1-800-638-8437 and refer to Priority Code ND47

Aspen Publishers is now part of Wolters Kluwer Law & Business.

Your successful r oyalty rate 
negotiations start here!

2010 Edition!

Section 1: The Role of Royalty Rates 
in the Merchandise Licensing Process

Methods for Valuing Intellectual Property
Types of Valuation Techniques
▪Market Approach ▪ Cost Approach ▪ Income 
Approach ▪The Twenty-Five Percent Rule

Establishing the Royalty Rate
Preliminary Considerations
▪ Industry Norms ▪ Return on Sales

Establishing the Right Royalty Rate

Differing Types of Royalty Rates
▪ Domestic Royalty Rate ▪ F.O.B. Royalty Rate 
▪ Royalty Rate on Direct Sales ▪ Royalty Rate for 
Services ▪ Sublicensing Royalty ▪ Split Royalty Rate

The Compensation Provisions in the 
License Agreement
Typical Compensation Provisions
▪ Royalty Rate Provision ▪ Definition of Net Sales 
▪Advance ▪Minimum Royalty ▪ Sublicensing

Accounting and Audit Provisions
▪ Payments, Royalty Periods, and Reporting ▪Time of
Sale and Related Company Sales Provisions ▪ Estoppel
and Acceleration Provisions ▪ Interest Provisions 
▪ Survival Provisions ▪ Payment Terms for Foreign 
Payments ▪Audit Provisions

Section 2: Royalty Rate Survey 2010: 
Alphabetical Listing by Licensed Product

Section 3: Royalty Rate Survey 2010:
Listing by International Trademark Class

Section 4: Publicly Available 
Information on Royalty Rates
Franchising Fundamentals and the Role 
of Royalty Rates
Determining Fees and Other Pricing Issues 

in Franchising
▪Types of Fees ▪Methods for Determining Continuing
Fees ▪ Franchisee Financial Projections ▪ Franchisor 
Financial Modeling ▪The Subjective Determination 
▪ User Fees ▪ Broad Based Fees ▪Methods of Deter-
mining Royalty Fee Structure ▪Minimum Fee Struc-
tures ▪ Establishing Retail Advertising and Marketing
Fees ▪ National Fund Contributions ▪ Supplemental 
Advertising Contributions ▪ Frequency of Collection

Survey of Franchising Fees and Royalties

Section 5: Trends in Royalty Rates
Licensing Agents

Major Licensors

Top Retailers

Size of the Licensing Industry

Impact of the Size of the Industry on Royalty Rates

Changes in the Survey Results Since 1996
General Trends
Art Properties
Celebrity Properties
Character/Entertainment Properties
Collegiate Properties
Corporate/Brand Properties
Designer/Fashion Properties
Event Properties
Sports Properties

Section 6: Checklist of Licensed 
Products and Services

Section 7: Comprehensive List 
of Licensed Products and Services

Section 8: Directory of Licensing 
Agents and Consultants

Section 9: Glossary of Terms

Section 10: Royalty Rate Trends 
and Valuation in Patent and 
Technology Licensing
Valuation of Intellectual Property
Identification of Assets

Value Determination
▪ Cost Approach ▪The Market or Sales Comparison 
Approach ▪ Income Approach ▪ Combination of 
Approaches

Methods of Measuring Royalty Rates
Gross or Net Sales
Profits
Per Unit
Pending Legislative Changes Regarding 

Apportionment of Damages

Factors Affecting Royalty Rates
The License Grant
Financial Issues
Antitrust and FRAND/RAND Considerations

Exemplary Royalty Rates
The Courts’ View of a Fair Royalty Rate
Royalty Rates as a Remedy for Patent Infringement  
▪The Analytical Approach ▪The Willing Licensor-Willing
Licensee Method ▪ Recent Court Decisions ▪ Summary
of Court Awards Since 1990

Royalties Negotiated Between Willing Parties
▪ Typical Ranges of Negotiated Royalty Rates

Appendices: Reported Decisions 
Involving Royalty Rates

Purchaser Information: ©2010, Licensing Royalty Rates
2010 Edition. #9780735593299, $425. Softcover format.
One volume. 400 pages. Annual editions. Any new edition 
or supplement issued within three months of purchase of 
the main edition will be sent free of charge.


